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 انجليزية

 الثاني السداس ي:                                                                         اولى ماستر السنة:

 محاور البرنامج

 )الفصول(

 المحاور الفرعية للبرنامج

 )عناصر المحاضرة(

Marketing 

1-   Definition of meetings  

2-Concepts related to meetings   

3-Types of meetings   

4-Vocabularies   

5-Definitions of terminologies   

6-Concepts   

Selling 

1-Definition of the marketing mix   

2-The 4 Ps of marketing mix   

3-The importance of the marketing  

mix 

4-Vocabularies   

Marketing and Selling 

1-The relationship between the two  

terms 

2- The difference between the two 

terms  

3-How can we use both of them  

together 

 


