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Abstract: In the midst of the enormous changes taking place in the world, all 

the barriers separating the States have been removed and the organizations have 

found themselves in a world where everything is connected to everything. Any 

change that occurs even if it distances a continent will affect the Organization in 

one form or another. Like any citizen, the organization has rights as well as duties. 

Perhaps one of her most important duties, which stand out day after day, is "serving 

the community and contributing to its sustainable development."The organization's 

commitment to this duty, or so-called social responsibility, is often illegal, but 

primarily moral. It must also be entrenched in the organization's values and 

organizational culture in order to transcend broad slogans and media promises to 

become a ritual of the Organization and a benign tradition in which the organization 

seeks to adhere to it. As a first step and creativity in the future. 

Key words: organizational culture, teamwork philosophy, adaptability, social 

responsibility, cultural change. 
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