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Abstract

with the development of information and communication technology many new
concepts appeared and has changed a lot of strategies and traditional policies,
including the emergence of so-called "recruiting via social media" or what knows as
"social recruiting”, Which is considered latest recruitment mechanisms, its
application has known expansion and great attention by the organizations, and
accordingly, our goal through this paper to identify this new technology and try to
highlight its importance, in addition we aimed to display some companies experience
in their application of this new tool.

Keywords: e-recruitment, recruitment via social media , social networking.
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