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Competition refers to a situation in a market in which firms or sellers
Independently strive for the patronage of buyers in order to achieve a
particular business objective, e.g., profits, sales and/or market share.
Competition is viewed as an important process by which firms are forced to
become efficient and offer greater choice of products and services at lower
prices. It gives rise to increased consumer welfare and allocative efficiency. It
Includes the concept of '‘dynamic efficiency’ by which firms engage in
Innovation and foster technological change and progress.
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Healthy market competition is-fundamental to a well-functioning economy, it leads to
lower prices, higher quality goods and-services, greater variety, and more innovations.
Businesses will need to innovate to make their products better than the rest.
Consequently, lower prices of goods and services-will mean more purchasing power for
consumers, which would, in turn, inforcing the economy and improve quality of life.

Business competition is the contest between organizations and companies that provide
similar products or services or that target the same audience of consumers. Businesses
compete to convert and retain customers, increase revenues and-gain more market share.
A high amount of business competition may be a sign of a healthy, profitable
marketplace and often enhances the overall quality of available products ana,services by
encouraging organizations to improve their operations, fulfill the needs of their
customers and develop their client relationships.
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Governments intervene in the market place to ensure an efficient market economy that
Is characterized by free competition, thereby fostering innovation, diversity of supply
and attractive prices for consumers and businesses alike..Competition thus stimulates
growth and generates big benefits for the community. More competition means greater
choice and more services.

Competition Law comprises legislation, judicial decisions, and regulations that help
foster, protect market competition in the country. This includes enactments that promote
a more competitive market, and prevent and punish actions by market players that,could
result in a decrease of competition. Competition laws are enacted to prevent
anticompetitive business practices, abuse of market power and anti-competitive mergers
and anticompetitive acquisitions.
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As a conclusion, The Competition-authority works asan arbitor, and its role is to ensure that
all respect competition policies. Whenever it_detects or receives a complaint regarding an
anticompetitive practice, the Competition authority_investigates and, whenever it verifies
the existence of such practice, it imposes fines.
The competition law responsible for analysing mergers and acquisitions and prohibits these
operations whenever it considers that they may create a monopoly or.constraints market
competition.

The competition law has an important role in competition advocacy. It advises orpissues
recommendations to public decision-makers to implement legislation, ‘regulations or

administrative measures that promote open markets and equitable competition:
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