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Meaning of marketing 
        Marketing refers to the process ofascertaining consumers’ needs and supplying various goods and 

services to the finalconsumers or users to satisfy those needs. Basically, marketing is the performance 

ofbusiness activities that direct the flow of goods and services from producers to consumersor users. 

 
Objectives of marketing 

 
After knowing the points of importance of marketing let us discuss on the basic objectives 

of marketing : 

(a) Provide satisfaction to customers 

All marketing activities are directed towards customer satisfaction. Marketing starts 

with ascertaining consumer needs and produce goods that satisfy those needs most 

effectively. Not only that the pricing and distribution functions of marketing are also 

planned accordingly. 

(b) Increase in demand 

Through advertising and other sales promotional efforts, marketing aims at creating 

additional demand for their products. Satisfied customers also help in creating new 

customers. For example, if you buy a ‘gel pen’ and feel satisfied, next time also you 

will buy the same pen and obviously when you tell others about it they will also feel 

like giving it a try. 

(c) Provide better quality product to the customers 

This is a basic objective of marketing. The business houses try to update and upgrade 

their knowledge and technology to continuously provide better products. If they do 

not do so, they will be phased out through competition. 

(d) Create goodwill for the organisation 
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Another objective of marketing is to build a good public image and create goodwill 

for the organisation. This helps in maintaining loyalty to the product and accepting 

new products of the same company. 

 

 

(e) Generate profitable sales volume 

The ultimate objective of all marketing efforts is to generate profitable sales volumes 

for the business. Taking care of customer needs and wants by providing the required 

goods and services at prices they can afford, and at places and timing that are convenient 

to them ultimately lead to increased sales and profits. 

 
 
 
 
 
 
 
 
 

 


