People‘ s Democratic Republic of Algeria
University of Mohamed Khider Biskra

Facu/t)/ of Exact sciences, Natural Sciences and Life Sciences
Department of Material Sciences 1" year Professional physics: MCPC
Connaissances et pratiques socioprofessionne]les

Prof. Said BENRAMACHE

Chapter two: communication 2023/2024

1. What is company communication?

Company communication is all forms of communication that an organization uses to transmit
and exchange messages with the audiences involved in its development. It can be used to promote
the offer to increase sales or boost brand image.
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2. Communicate: a crucial challenge for the company

The main objective of a company remains to sell its products or services. However, how can
you sell if no one knows the offer exists? It is to increase the reputation of the company and

convince consumers to buy that corporate communication exists.
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However, the success of a communication campaign depends on a strategy developed
according to the needs and realities of the company. As a result, there is not a typical
communication plan, it is a project that is part of an overall company strategy. Furthermore, there
are several forms of communication in business, each of which must convey the same message and
the same image and remain consistent with the objectives set.
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Corporate communication is a very broad field, with different sub-fields, which is often divided
into two large families: internal communication and external communication.
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3. Internal communication

Internal communication, as its name suggests, is deployed within the company and aimed at all
employees. The actions linked to this communication aim to inform staff while generating strong
involvement among them. They also make it possible to raise awareness internally and create
among employees a strong feeling of belonging to the company, in order to make them the first
ambassadors externally.
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Internal communication is an excellent way to build loyalty and retain your best employees, but
also to attract new talent. It makes it possible to create a friendly and fulfilling working
environment for everyone, which will have the merit of stimulating social cohesion and efficiency
in the company.
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The tools used to ensure this communication are, among others, information meetings, the

internal journal, training, team building sessions, end-of-year meals, etc.
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4. External communication

External communication is a set of practices and actions that allow an organization to transmit
or exchange messages with its external audiences. It has a dual function: to give visibility to the
company by building a unique identity and to increase sales. Consumers, media, partners and even
shareholders are among the targets of external communication, but to be more effective, the right
message must be transmitted to the right audience and at the right time, all in line with the
company's overall strategy. .
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External communication also uses several tools, including press relations, events and public
relations. Among the tools of external communication, we find in particular institutional
communication (also called “corporate”), which is aimed at external audiences. But it has the
particularity of being only interested in promoting the image and values of a company. When the
company communicates to sell its products or services, we speak of commercial or marketing
communication. These methods are essentially oriented towards consumers, but they can also
concern distributors or even influencers.
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In all cases, the tools that can be used for corporate communication are advertising, studies and
audits, sponsorship, events, press relations, etc. With the advent of new technologies, new tools

such as natural referencing or relationships with influencers on social networks have emerged.
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5. Business communication is vast...

There are other forms of business communication directly linked to management and HR
management, for example crisis communication. They can be managed by the same person or by
different specialists, depending on the size of the company and the sector of activity. However,
good coordination between them is necessary to enable the company to effectively achieve its
objectives.
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