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— Philip Kotler& Kevin Lane Keller& Bernard Dubois& Delphine Manceau, Marketing
Management: 12emeédition, Pearson Education Paris, France, 2006.
&l LSl Sl sS adid  Jo¥ Gl ¢ egaly) e 9w i yad - Ggudl] bl —
2007 ol ¢ anledl 2 adld
Aelall s padl Sl Gudatdly askail cny Gyl Bagud!) ool (19,519 alie LS5 —
20114l
Aclball g a gl 9, aill s padl s euasd) Gsgudll ol "(2000 ) dicud! S0 (Sl WIls —
O3 -glee o do¥) Andall " Gsgudll (65Le"(2002 ) (3351 Al azma —
e 3pilly il slam s Js¥1 Aadal " Gagadl 551" (2013) pgmail) 2 il s o] —
Oyl
— Philip Kotler, Gary Armstrong: (2016) Principles of Marketing 16th Edition..Pearson
Education Paris, France.

— Jean-Jacques Lambin, Chantal de Moerloose (2008) «marketing stratégiqueet opérationnel»

:du marketing a l'orientation-marché: 7eedition, Dunod, Paris,France.
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